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Abstract

From its beginnings in the late 19th century, tredern canned fish industry has
always played a major part in the Portuguese ecgndming one of its few

export sectors. The Portuguese canned fish industmeloped dramatically

during World War |, entering a state of generalizedis from the end of that

conflict owing to the downturn in external demaithis study aims to present
the strategies then followed by the Portuguese oaiits to increase and

diversify its export markets.

This case study focuses on the North American napeaticularly the analysis

of competition to the Portuguese canned fish inglusind the North American

consumption and production of canned fish. Officeorts and external trade
statistics are the main sources on which this sisithased.
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